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Paris: La Découverte.

Bhagat, A.

(2016, Mar 7). A little is a lot: Health and wellness trends 2016. The Huffington

Post. Retrieved from http://www.huffingtonpost.com/alisha-bhagat/a-little-

is-a-lot-health-and-wellness-trends-2016_b_9393638.html

Biong, H., & Silkoset, R.

(2014). The ineffectiveness of corporate brand investments in creating price pre-

miums. Journal of Marketing Theory and Practice, 22(2), 169�184.

Bizaer, M.

(2016, Feb 12). How ‘half of the world’ is attracting tourists to Iran. Al-

Monitor. Retrieved from http://www.al-monitor.com/pulse/originals/2017/

02/iran-esfahan-tourist-half-of-world-rouhani-nuclear-deal.html
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(2013). The moderating role of past experience in the formation of a tourist

destination’s image and in tourists’ behavioural intentions. Current Issues in

Tourism, 16(2), 107�127. doi:10.1080/13683500.2012.665045

Morakabati, Y.

(2011). Deterrents to tourism development in Iran. International Journal of

Tourism Research, 13(2), 103�123. doi:10.1002/jtr.802

Morgan, M., Lugosi, P., & Ritchie, B. J. R.

(2010). The tourism and leisure experience: Consumer and managerial perspectives.

Bristol: Channel View Publications.

Moscardo, G.

(2009). Understanding tourist experience through mindfulness theory. In

M. Kozak & A. Decrop (Eds.), Handbook of tourist behavior (pp. 99�115).

New York, NY: Routledge.

(2010). The shaping of tourist experiences: The importance of stories and themes.

In M. Morgan, P. Lugosi, & J. R. B. Ritchie (Eds.), The tourism and leisure

experience: Consumer and managerial perspectives (pp. 43�58). Bristol:

ChannelView.

(2017). Stories as a tourist experience design tool. In D. R. Fesenmaier &

X. Zheng (Eds.), Design science in tourism (pp. 97�124). Lucerne: Springer

International Publishing.

Moscardo, G., & Murphy, L.

(2014). There is no such thing as sustainable tourism: Re-conceptualizing tour-

ism as a tool for sustainability. Sustainability, 6(5), 2538�2561.

(2016). Using destination community wellbeing to assess tourist markets: A case

study of Magnetic Island, Australia. Journal of Destination Marketing &

Management, 5(1), 55�64.

Mostafavi Shirazi, F., & Puad Mat Som, A.

(2013). Relationship marketing and destination loyalty: Evidence from Penang,

Malaysia. International Journal of Management and Marketing, 6(1),

95�106. Retrieved from https://ssrn.com/abstract=2262542

References 283

http://academic.mintel.com/display/590489/#
http://academic.mintel.com/display/716219/#
https://ssrn.com/abstract=2262542


Moutinho, L., Ballantyne, R., & Rate, S.

(2011). Consumer behaviour in tourism. In L. Moutinho (Ed.). Strategic man-

agement in tourism (pp. 83�126). Cambridge: CAB International.

Moyle, B., Glen Croy, W., & Weiler, B.

(2010). Community perceptions of tourism: Bruny and Magnetic islands,

Australia. Asia Pacific Journal of Tourism Research, 15(3), 353�366.

MPO.

(2004). Gozaresh-e rob’-e qarn amalkard-e nezam-e jomhuri-ye eslami-ye Iran

[Report on the quarter century performance of the Islamic Republic of Iran].

Management and Planning Organization. (In Persian).

. (2013). Gozaresh-e amalkard-e qanun-e barnameh-ye panjom-e towse’eh dar sal-e

1392 [Report on the performance of the law of the fifth development plan in

2013]. Management and Planning Organization. (In Persian).

Muller, T. E., Tse, D. K., & Venkatasubramaniam, R.

(1991). Post-consumption emotions: Exploring their emergence and determi-

nants. Journal of Consumer Satisfaction, Dissatisfaction and Complaining

Behavior, 4(1991), 13�20.

Nadda, V., Dadwal, S., & Rahimi, R.

(Eds.). (2017). Promotional strategies and new service opportunities in emerging

economies. Hershey, PA: IGI Global.

Najmi, M., Sharbatoghlie, A., & Jafarieh, A.

(2010). Tourism market segmentation in Iran. International Journal of Tourism

Research, 12(5), 497�509. doi:10.1002/jtr.768

Narangajavana, Y., & Hu, B.

(2008). The relationship between the hotel rating system, service quality improve-

ment, and hotel performance changes: A canonical analysis of hotels in

Thailand. Journal of Quality Assurance in Hospitality & Tourism, 9(1), 34�56.

doi:10.1080/15280080802108259

Narteh, B., Agbemabiese, G. C., Kodua, P., & Braimah, M.

(2013). Relationship marketing and customer loyalty: Evidence from the

Ghanaian luxury hotel industry. Journal of Hospitality Marketing &

Management, 22(4), 407�436. doi:10.1080/19368623.2012.660564

Nasution, H. N., & Mavondo, F. T.

(2008). Customer value in the hotel industry: What managers believe they deliver

and what customer experience. International Journal of Hospitality Management,

27(2), 204�213. doi:10.1016/j.ijhm.2007.02.003

National Informatics Center Department of Electronics and Information Technology-

Government of India.

(2015). Classification, approval and occupancy of hotels. Retrieved from https://

hotelcloud.nic.in/MOT/RptDashboard.aspx. Accessed on October 11.

Nawijn, J., Mitas, O., Lin, Y. Q., & Kerstetter, D.

(2013). How do we feel on vacation? A closer look at how emotions change over

the course of a trip. Journal of Travel Research, 52(2), 265�274.

284 References

https://hotelcloud.nic.in/MOT/RptDashboard.aspx
https://hotelcloud.nic.in/MOT/RptDashboard.aspx


Nayak, S.

(2013). Defining service quality for a boutique hotel from a business traveler perspec-

tive.Asia Pacific Journal ofManagement & Entrepreneurship Research, 2(1), 177.

Neild, B.

(2016, Feb 11). 34 incredibly beautiful reasons to visit Iran. CNN. Retrieved from

http://www.cnn.com/2016/02/11/travel/iran-beautiful-places/index.html

Neighbors, C., Foster, D. W., & Fossos, N.

(2013). Peer influences on addiction. Principles of Addiction, 1, 323–331.

Neuhofer, B., Buhalis, D., & Ladkin, A.

(2012). Conceptualizing technology enhanced destination experiences. Journal

of Destination Marketing & Management, 1(1�2), 36�46. doi:10.1016/j.

jdmm.2012.08.001

Ng, T. P.

(2007). Chinese culture, Western culture: Why must we learn from each other?

London: iUniverse.

Nield, K., & Kozak, M.

(1999). Quality certification in the hospitality industry: Analyzing the benefits of

ISO 9000. Cornell Hospitality Quarterly, 40(2), 40�45. doi:10.1177/

001088049904000215

Nobu Restaurants.

(2017). Retrieved from http://www.noburestaurants.com/. Accessed on March 7,

2017.

NPSR.

(2016). About Magnetic Island. Retrieved from https://www.npsr.qld.gov.au/

parks/magnetic-island/about.html

Nyaupane, G. P., Timothy, D. J., & Poudel, S.

(2015). Understanding tourists in religious destinations: A social distance perspec-

tive. Tourism Management, 48, 343�353. doi:10.1016/j.tourman.2014.12.009

Nyer, P. U.

(1997). A study of the relationships between cognitive appraisals and consump-

tion emotions. Journal of the Academy of Marketing Science, 25(4), 296�304.

O’Connor, P.

(2008). User-generated content and travel: A case study on Tripadvisor.com.
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Peiró-Signes, A., Segarra-Oña, M., Verma, R., Jiménez, J., & Vargas-Vargas, M.
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