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Volume 3: Functionality, Intentionality and Morality
Edited by Wilfred J. Zerbe, Neal M. Ashkanasy and
Charmine E. J. Härtel
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Neal M. Ashkanasy

Volume 5: Emotions in Groups, Organizations and Cultures
Edited by Charmine E. J. Härtel, Neal M. Ashkanasy,
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Jönköping University, Sweden

Etti Doveh Technicon – Israel Institute of Technology, Israel

Magda M. du Preez Hudson Business School, Long Island University,
USA

Uwe Dulleck Centre for Behavioural Economics, Society and
Technology (BEST), School of Economics and
Finance, QUT Business School, Crawford School
of Public Policy, Australian National University,
CESifo, Germany

Riikka Harikkala-Laihinen Turku School of Economics, The University of
Turku, Finland
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Jönköping International Business School (JIBS), where he is affiliated to the
Center for Family Enterprise and Ownership as well as the Media, Manage-
ment, and Transformation Center. He earned his doctoral degree from JIBS
with a dissertation entitled “Organizational self-understanding and the strat-
egy process.” His main research and teaching interests are in the fields of
strategic management, organizational identity, family business, and social
memory in organizations. Olof Brunninge’s work has been published in jour-
nals including Small Business Economics, Long-Range Planning, Journal of
Family Business Strategy, Marketing Theory, and Journal of Organizational
Change Management.

Etti Doveh is a staff member of the Statistics Laboratory in the Faculty of
Industrial Engineering and Management at the Technion – Israel Institute of
Technology. She received her PhD in statistics from the Technion – Israel
Institute of Technology. Her research field is statistical methodology and its
applications in behavioral sciences, with a particular focus on multilevel, gener-
alized linear, and nonlinear models.

Magda M. du Preez is an Assistant Professor of Management (part time) at Long
Island University in the greater New York City area where she teaches executive
MBA courses on strategy implementation and organizational development. She
is also President and Founder of Informed Talent Decisions, an organizational
development consulting firm specializing in leadership and team selection and
development, transition management, and performance culture building. Dr du
Preez has provided consultation to Fortune 500 companies, startups, and not-for-
profit organizations internationally. She is an affiliate of the Society for Industrial
and Organizational Psychology and the American Psychological Association,
and she serves on the advisory board of the South Africa Chamber of Commerce
in America. She holds a master’s degree in psychology from University of the
Orange Free State, South Africa, and a PhD from the Wits Business School,
Johannesburg, South Africa.

xx ABOUT THE CONTRIBUTORS



Professor Uwe Dulleck is the Director of QUT’s Centre for Behavioural Eco-
nomics, Society, and Technology (BEST), Professor of Economics at the QUT
Business School and honorary Professor of Behavioral Economics at ANU’s
Crawford School of Public Policy, and a Research Fellow at CESifo Munich. He
currently serves on the academic advisory board of the Australian Government’s
Behavioral Economics Team (BETA) based in the Department of Prime Minister
and Cabinet. Uwe received his PhD from Humboldt University Berlin in 1999
and held positions of Professor of Economics at the University of Linz, Austria,
and Assistant Professor at the University of Vienna. His publications can be
found in the “American Economic Review,” “Journal of Economic Literature,”
the “Economic Journal,” the “Journal of Public Economics,” and Nature
Biotechnology and JAMA Open Network among others. His research has been
covered by the Economist and the Australia ABC’s series The Checkout among
others. He is an active public speaker on Behavioral Economics and its appli-
cations to Public Policy, Business Decision-Making, and Regulation.

Dr Riikka Harikkala-Laihinen is a University Teacher in the International
Business faculty at Turku School of Economics at the University of Turku. In her
previous work, she has focused on the power of positive emotions in bringing
about postacquisition organizational change. Her research interests include
employee emotions, change management, mergers and acquisitions, and cross-
cultural encounters. She is a member of the Academy of International Business
and European International Business Academy. Her previous works have been
published in Cross-Cultural and Strategic Management as well as past volumes of
Research on Emotion in Organizations.

Charmine E. J. Härtel is a Full Professor and Chair of Inclusive Organizational
Leadership and Employment at the University of Queensland Business School in
Brisbane, Australia. Her basic and applied research programs integrate Strengths-
Oriented HRM, Positive Organizational Scholarship, and Occupational Health
Psychology to uncover new knowledge about how context (such as organizational
culture, workgroup climate, traditional employment practices, societal norms,
national culture, labor regulatory frameworks) constrains or enables sustainable
employment opportunities and inclusion of un(der)employed subpopulations (such
as autistic individuals, migrants, individuals from low socioeconomic backgrounds)
and, in turn, sustainable organizations. She has extensive experience in senior
management roles and management consulting and is recognized internationally as
one of the originators of the study of emotion in organizations, positive leadership,
and the strategies, systems and practices underpinning positive organizations. She
is a Fellow of the Australian Academy of Social Sciences (ASSA), the Society for
Industrial and Organizational Psychology, the Australian and New Zealand
Academy of Management (also past President), the Australian Human Resources
Institute (AHRI), Queensland Academy of Arts and Sciences (QAAS), and the
Society for Organizational Behavior in Australia (SOBA). Her awards include the
Australian HR Academic Award, Australian Psychological Society’s Elton Mayo
Award for scholarly excellence, the Martin E. P. Seligman Applied Research
Award, 19 best paper awards, and 5 awards for innovation in organizational

ABOUT THE CONTRIBUTORS xxi



practice. Her work appears in over 200 publications including leading journals
such as Academy of Management Review, Journal of Applied Psychology,
Leadership Quarterly, Human Relations, and Journal of Management. Her text-
book Human Resource Management (Pearson) emphasizes HRM as a process and
viewing the employment relationship from a well-being perspective.
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