LIST OF CONTRIBUTORS

M. Ronald Buckley

Michael J. Burke
Michelle K. Duffy
Beth Florin

Juliya Golubovich

Jonathon R. B.
Halbesleben

Kevin F. Hallock

Jaron Harvey

N. Sharon Hill

Peter W. Hom

Price College of Business, Division of
Management, University of Oklahoma,
Norman, OK, USA

Freeman School of Business, Tulane
University, New Orleans, LA, USA

Carlson School of Management, University
of Minnesota, Minneapolis, MN, USA

Pearl Meyer & Partners, Southborough,
MA, USA

Department of Psychology, Michigan State
University, East Lansing, MI, USA

Department of Management and Marketing,
Culverhouse College of Commerce and
Business Administration, University of
Alabama, Tuscaloosa, AL, USA

Cornell University and NBER, ILR School,
Ithaca, NY, USA

Department of Management and Marketing,
Culverhouse College of Commerce and
Business Administration, University of
Alabama, Tuscaloosa, AL, USA

School of Business, The George Washington
University, Washington, DC, USA

Department of Management, W.P. Carey
School of Business, Arizona State University,
Tempe, AZ, USA

vii



viii

Jenny M. Hoobler

Frederick T. L.
Leong

Jason D. Shaw
Sloane M. Signal
Bennett J. Tepper

Douglas Webber

Anthony Wheeler

Karen Wouters

LIST OF CONTRIBUTORS

College of Business Administration,
University of Illinois at Chicago, Chicago,
IL, USA

Department of Psychology, Michigan State
University, East Lansing, MI, USA

Carlson School of Management, University
of Minnesota, Minneapolis, MN, USA

Freeman School of Business, Tulane
University, New Orleans, LA, USA

J. Mack Robinson College of Business,
George State University, Atlanta, GA, USA

Cornell University, ILR School, Ithaca,
NY, USA

Schmidt Labor Research Center, College of
Business Administration, University of Rhode
Island, Kingston, RI, USA

Robert H. Smith School of Business,
University of Maryland, College Park,
MD, USA



	List of contributors



