


SOCIAL MOVEMENTS, 
STAKEHOLDERS AND  

NON-MARKET STRATEGY



RESEARCH IN THE SOCIOLOGY OF 
ORGANIZATIONS

Series Editor: Michael Lounsbury

Recent Volumes:

Volume 38:	� Configurational Theory and Methods in Organizational 
Research

Volume 39a:	 Institutional Logics in Action, Part A
Volume 39b: 	 Institutional Logics in Action, Part B
Volume 40:	� Contemporary Perspectives on Organizational Social 

Networks
Volume 41:	 Religion and Organization Theory 
Volume 42:	� Organizational Transformation and Scientific Change: The 

Impact of Institutional Restructuring on Universities and 
Intellectual Innovation

Volume 43: 	 Elites on Trial 
Volume 44:	� Institutions and Ideals: Philip Selznick’s Legacy for 

Organizational Studies
Volume 45:	� Towards a Comparative Institutionalism: Forms, Dynamics 

and Logics across the Organizational Fields of Health and 
Higher Education

Volume 46:	 The University under Pressure 
Volume 47:	 The Structuring of Work in Organizations
Volume 48A:	 How Institutions Matter!
Volume 48B:	 How Institutions Matter!
Volume 49:	� Multinational Corporations and Organization Theory:  Post 

Millennium Perspectives  
Volume 50:	 Emergence
Volume 51:	� Categories, Categorization and Categorizing: Category Studies 

in Sociology, Organizations and Strategy at the Crossroads
Volume 52:	� Justification, Evaluation and Critique in the Study of 

Organizations: Contributions from French Pragmatist 
Sociology

Volume 53:	� Structure, Content and Meaning of Organizational 
Networks: Extending Network Thinking

Volume 54A:	 Multimodality, Meaning, and Institutions
Volume 54B:	 Multimodality, Meaning, and Institutions
Volume 55:	� Frontiers of Creative Industries: Exploring Structural  

and Categorical Dynamics



RESEARCH IN THE SOCIOLOGY OF  
ORGANIZATIONS  VOLUME 56

SOCIAL MOVEMENTS, 
STAKEHOLDERS AND  

NON-MARKET STRATEGY

EDITED BY

FORREST BRISCOE
Pennsylvania State University, USA

BRAYDEN G KING
Northwestern University, USA

JOCELYN LEITZINGER
Northwestern University, USA

United Kingdom – North America – Japan  
India – Malaysia – China



Emerald Publishing Limited
Howard House, Wagon Lane, Bingley BD16 1WA, UK

First edition 2018

Copyright © 2018 Emerald Publishing Limited

Reprints and permissions service
Contact: permissions@emeraldinsight.com

No part of this book may be reproduced, stored in a retrieval system, transmitted in  
any form or by any means electronic, mechanical, photocopying, recording or  
otherwise without either the prior written permission of the publisher or a licence 
permitting restricted copying issued in the UK by The Copyright Licensing Agency  
and in the USA by The Copyright Clearance Center. Any opinions expressed in the 
chapters are those of the authors. Whilst Emerald makes every effort to ensure the 
quality and accuracy of its content, Emerald makes no representation implied or 
otherwise, as to the chapters’ suitability and application and disclaims any warranties, 
express or implied, to their use. 

British Library Cataloguing in Publication Data
A catalogue record for this book is available from the British Library

ISBN: 978-1-78754-350-8 (Print)
ISBN: 978-1-78754-349-2 (Online)
ISBN: 978-1-78754-351-5 (Epub)

ISSN: 0733-558X (Series)



v

CONTENTS

LIST OF CONTRIBUTORS� ix

EDITORIAL ADVISORY BOARD� xi

INTRODUCTION: INTEGRATING RESEARCH 
PERSPECTIVES ON BUSINESS AND SOCIETY

Jocelyn Leitzinger, Brayden G King and Forrest Briscoe� 1

SECTION I
SOCIAL MOVEMENTS AND ORGANIZATIONAL  

THEORY

CHAPTER 1  PLUG POWER. SOCIAL MOVEMENTS 
AND ELECTRIC VEHICLE CHARGING STATIONS IN 
CALIFORNIA, 1995–2012

Sunasir Dutta, Hayagreeva Rao and Ion Bogdan Vasi� 21

CHAPTER 2  NEGOTIATING MORAL BOUNDARIES: 
SOCIAL MOVEMENTS AND THE STRATEGIC  
(RE)DEFINITION OF THE MEDICAL IN CANNABIS 
MARKETS

Cyrus Dioun� 53

CHAPTER 3  MOVEMENT-LED INSTITUTIONAL  
CHANGE: UNCERTAINTY, NETWORKS, AND THE 
DIFFUSION OF CONTENTIOUS PRACTICES IN 
ORGANIZATIONAL FIELDS

Forrest Briscoe and Sean Safford� 83



vi	 CONTENTS

CHAPTER 4  SOCIAL MOVEMENT THEORY’S 
CONTRIBUTION TO UNDERSTANDING ACTIVISM 
AROUND CORPORATIONS AND MARKETS

Sarah A. Soule� 129

SECTION II
SOCIAL MOVEMENTS AND STAKEHOLDERS

CHAPTER 5  THE NEGATIVE RELATIONSHIP  
BETWEEN EVENT-SPECIFIC CORPORATE SOCIAL 
RESPONSIBILITY AND SHAREHOLDER VALUE

Susan A. Kayser� 143

CHAPTER 6  BRIDGING SOCIAL MOVEMENT AND 
INDUSTRIAL RELATIONS THEORY: AN ANALYSIS OF 
WORKER ORGANIZING CAMPAIGNS IN THE UNITED 
STATES AND CHINA

Maite Tapia, Manfred Elfström and Denisse Roca-Servat� 173

CHAPTER 7  NOT A DROP TO DRINK? DRINKING  
WATER QUALITY, SYSTEM OWNERSHIP, AND 
STAKEHOLDER ATTENTION

A. Wren Montgomery, Thomas P. Lyon and Dan Zhao� 207

CHAPTER 8  INFLUENCE STAKEHOLDERS,  
INFLUENCE THE WORLD

Michael L. Barnett� 247

SECTION III
SOCIAL MOVEMENTS AND NON-MARKET  

STRATEGY

CHAPTER 9  ON TWO SIDES OF THE SMOKE  
SCREEN: HOW ACTIVIST ORGANIZATIONS AND 
CORPORATIONS USE PROTESTS, CAMPAIGN 
CONTRIBUTIONS, AND LOBBYISTS TO INFLUENCE 
INSTITUTIONAL CHANGE

Ana M. Aranda and Tal Simons� 261



Contents	 vii

CHAPTER 10  FAILURE OR SUCCESS? DEFENSIVE 
STRATEGIES AND PIECEMEAL CHANGE  
AMONG RACIAL INEQUALITIES IN THE BRAZILIAN 
BANKING SECTOR

Mario Aquino Alves and Marcus Vinícius Peinado Gomes� 317

CHAPTER 11  NON-MARKET STRATEGY AND  
SOCIAL MOVEMENTS RESEARCH: WHAT ARE  
THE GAINS FROM TRADE?

Thomas P. Lyon� 349

AFTERWORD  BROADENING BUSINESS AND  
SOCIETY RESEARCH: A POSTSCRIPT ON  
THE LIMITS OF STRATEGIC ACTION

Michael Lounsbury� 369

INDEX� 383



This page intentionally left blank



ix

LIST OF CONTRIBUTORS

Ana M. Aranda	� Católica-Lisbon School of Business 
and Economics, Portugal

Mario Aquino Alves	 FGV-EAESP, Brazil

Michael L. Barnett	� Rutgers University, USA

Forrest Briscoe	 Penn State University, USA

Cyrus Dioun	� University of Colorado, USA

Sunasir Dutta	� University of Minnesota, USA

Manfred Elfström	 Harvard University, USA

Susan A. Kayser	 University of Michigan, USA

Michael Lounsbury	 University of Alberta, Canada

Thomas P. Lyon	 University of Michigan, USA

Brayden G King	 Northwestern University, USA

Jocelyn Leitzinger	 Northwestern University, USA

A. Wren Montgomery	 University of Windsor, Canada

Marcus Vinícius Peinado 	 University of Exeter, UK 
Gomes

Hayagreeva Rao	 Stanford University, USA

Denisse Roca-Servat	� Universidad Pontificia Bolivariana in 
Medellin, Colombia

Sean Safford	� Centre de Sociologie des Organisations 
Science Po, France



x	 LIST OF CONTRIBUTORS

Tal Simons	 Tilburg University, The Netherlands

Sarah A. Soule	 Stanford University, USA

Maite Tapia	 Michigan State University, USA

Ion Bogdan Vasi	 University of Iowa, USA

Dan Zhao	 University of Michigan, USA



xi

EDITORIAL ADVISORY BOARD 

Howard E. Aldrich 
University of North Carolina, USA

Christine Beckman 
University of Maryland, USA

Jeannette Colyvas 
Northwestern University, USA

Barbara Czarniawska 
Göteborg University, Sweden

Gerald F. Davis 
University of Michigan, USA

Marie-Laure Djelic 
ESSEC Business School, France

Frank R. Dobbin 
Harvard University, USA

Royston Greenwood 
University of Alberta, Canada

Mauro Guillen 
The Wharton School of the 
University of Pennsylvania, USA

Paul M. Hirsch 
Northwestern University, USA

Candace Jones 
University of Edinburgh, UK

Brayden G King 
Northwestern University, USA

Ann Langley 
HEC Montreal, Canada

Renate Meyer 
Vienna University of Economics and 
Business Administration, Austria 

Mark Mizruchi 
University of Michigan, USA

Nelson Phillips 
Imperial College London, UK

Walter W. Powell 
Stanford University, USA

Marc Schneiberg 
Reed College, USA

W. Richard Scott 
Stanford University, USA

Sarah Soule 
Stanford University, USA

Haridimos Tsoukas 
ALBA, Greece

Eero Vaara 
Aalto, Finland


	Social Movements, Stakeholders and Non-Market Strategy
	Contents
	List of Contributors
	Editorial Advisory Board



