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Preface

Muhammad Ali, Leong Choi-Meng, Syed Ali Raza, Chin-Hong Puah,
Premagowrie Sivanandan

Greetings to every individual embarking on the perceptive voyage outlined in
‘Strategic Financial Management: A Managerial Approach’. This research book
proves to be a useful companion, providing a careful road map through the
complex landscape of modern finance. Financial managers face difficulties in the
dynamic business environment of today, and this book provides genuine thoughts
and tactics that thoughtfully solve those challenges. Financial managers find
themselves at the nexus of tradition and innovation in a period characterised by
rapid transformations. More than just a guide, this research book seeks to be a
reliable partner for anyone negotiating the challenges of making financial deci-
sions in a setting that necessitates flexibility and critical thinking. The environ-
mental, social and governance (ESG) elements and sustainability have become
increasingly important, causing a significant change in the financial landscape.
This book explores the relationship between value generation, effective corporate
governance and sustainability reporting from a managerial standpoint. Its
objective is to provide managers with the knowledge and skills necessary to
reconcile profit-driven financial objectives with morally and responsibly con-
ducted businesses. Managers need to re-evaluate international finance plans
considering the ways that globalisation has changed the business landscape.

This book rises to the occasion, giving managers navigating the global finan-
cial arena insightful perspectives on the opportunities and challenges presented by
globalisation. This book examines techniques for controlling financial risks in the
face of technical breakthroughs in the digital age, where opportunities and threats
abound, particularly in financial risk management. The goal is to provide man-
agers with the tools they need to prosper in the digital age, not just get by. As they
are the backbone of economies, small- and medium-sized enterprises (SMEs)
require a special approach to financial regulation. A special chapter that offers
theoretical frameworks and useful consequences for managers, entrepreneurs and
policymakers tackles the unique problems that SMEs encounter. The capacity to
gather, process and evaluate information is an essential managerial skill in a
world where ‘data is king’. This book examines data analytics and management in
the finance industry, providing insights into using data to make well-informed
decisions – a critical ability in today’s data-driven business climate.



The dynamic nature of regulatory environments presents a challenge to
compliance. The chapter on regulatory changes and compliance challenges
explores how changing regulations affect financial management and provides
guidance on how to deal with the difficulties associated with compliance. Building
trust and transparency requires effective stakeholder connections and financial
communication. A special chapter looks at ways to build positive connections
with stakeholders. The final section of our journey across these pages looks at
making financial decisions in erratic and unpredictable markets. Managers must
have ways to make wise judgements that endure market swings in a volatile and
unpredictable environment. This book invites you to go out on a voyage of
exploration, where each chapter reveals a fresh aspect of financials and money
management. Whether you are an experienced manager or a novice, the pertinent
and insightful information presented in this research book intends to equip you
with the skills and understanding required to successfully negotiate the complex
curves of today’s financial environment.

When you open ‘Strategic Financial Management: A Managerial Approach’,
picture yourself as an avid and involved reader who is actively exploring tips and
tactics that can help you to strengthen your current financial success as well as
provide useful information to climb out of current financial difficulties. Either
way, this research book is here to make strategic financial management more
understandable and relatable for you.

xii Preface
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