
Data Excess in Digital Media Research



This page intentionally left blank



Data Excess in Digital Media
Research

EDITED BY

NATALIE ANN HENDRY
The University of Melbourne, Australia

AND

INGRID RICHARDSON
RMIT University, Australia

United Kingdom – North America – Japan – India – Malaysia – China



Emerald Publishing Limited
Emerald Publishing, Floor 5, Northspring, 21-23 Wellington Street, Leeds LS1 4DL

First edition 2025

Editorial matter and selection © 2025 Natalie Ann Hendry and Ingrid Richardson.
Individual chapters © 2025 The authors.
Published under exclusive licence by Emerald Publishing Limited.

Reprints and permissions service
Contact: www.copyright.com

No part of this book may be reproduced, stored in a retrieval system, transmitted in any form or
by any means electronic, mechanical, photocopying, recording or otherwise without either the
prior written permission of the publisher or a licence permitting restricted copying issued in the
UK by The Copyright Licensing Agency and in the USA by The Copyright Clearance Center.
Any opinions expressed in the chapters are those of the authors. Whilst Emerald makes every
effort to ensure the quality and accuracy of its content, Emerald makes no representation
implied or otherwise, as to the chapters’ suitability and application and disclaims any warranties,
express or implied, to their use.

British Library Cataloguing in Publication Data
A catalogue record for this book is available from the British Library

ISBN: 978-1-80455-945-1 (Print)
ISBN: 978-1-80455-944-4 (Online)
ISBN: 978-1-80455-946-8 (Epub)

http://www.copyright.com


Contents

List of Figures vii

About the Editors ix

About the Contributors xi

Acknowledgements xiii

Chapter 1 Introduction: Digital Data, Research Ethos and Haunting 1
Natalie Ann Hendry and Ingrid Richardson

Chapter 2 Reframing Data Excess 13
Rowan Wilken

Chapter 3 Unanticipated Excess: Inescapable Moments and Uneasy
Feelings 25
Ben Lyall, Josie Reade and Claire Moran

Chapter 4 The Digital Mess of a Digital Ethnography 39
Clare Southerton

Chapter 5 ‘Digital Hoarding’ and Embracing Data Excess in
Digital Cultures Research 55
Natalie Ann Hendry

Chapter 6 The Epistemic Culture of Data Minimalism: Conducting
an Ethnography of Travel Influencers 69
Christian S. Ritter



Chapter 7 Embodied Excess: Interpreting Haptic Mobile Media
Practices 87
Jess Hardley and Ingrid Richardson

Chapter 8 Re-engaging With Excess Data: Newbie Researchers,
Tumblr and the Evolving Research Event 105
Navid Sabet

Chapter 9 Museums, Smart Cities and Big Data: How Can We
Transform Data Excess Into Data Intelligence? 123
Natalia Grincheva

Chapter 10 Evaluation, Digital Data and Excess(es) in Health
Interventions 139
Benjamin Hanckel

Index 155

vi Contents



List of Figures

Chapter 4
Fig. 4.1. Author’s Replication of Mattel’s Barbie Instagram

Story, 20th March 2020. 46
Fig. 4.2. Author’s Replication of Facebook COVID-19

Information Pop-Up, 15th August 2020. 47
Fig. 4.3. Author’s Replication of Social Media Posts

Captured in 2020 (Original Screenshots Not
Included to Preserve Privacy and Copyright). 49

Chapter 6
Fig. 6.1. Clusters of a YouTube Recommender Network. 79
Fig. 6.2. Cluster of Ultra-High-Definition Vlogs About

Walking Tours. 81
Fig. 6.3. Cluster of Videos About River Cruises. 82



This page intentionally left blank



About the Editors

Natalie Ann Hendry is a Senior Lecturer in Youth Wellbeing in the Faculty of
Education, University of Melbourne. Previously, she was a member of the Digital
Ethnography Research Centre (DERC), RMIT University, and a Lecturer in
Health and Wellbeing at Deakin University. Natalie’s research investigates the
relationships between education, health and media in young adults’ lives. Her
current work explores the pedagogical relationship between social media and
psychotherapy and how digital finance cultures influence finance and investing
practices. Her first book, Tumblr (Polity Press), was released in 2021 and
co-authored with Katrin Tiidenberg and Crystal Abidin.

Ingrid Richardson is a Professor of Digital Media at RMIT University, Australia.
She has published on a wide range of topics, including philosophy of tech-
noscience, virtual and augmented reality, games and mobile media, social media
and participatory network cultures and the phenomenology of media practices.
Recent books include Understanding Games and Game Cultures (Sage, 2021) with
Larissa Hjorth and Hugh Davies; Bodies and Mobile Media (Polity Press, 2023)
with Rowan Wilken; and Containment: Technologies of Holding, Filtering,
Leaking (Meson, 2024) with Marie-Luise Angerer, Hannah Schmedes and Zoë
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